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SECTION 1

FINANCIAL REVIEW

FINANCIAL PERIOD ENDED 31 MARCH 2006
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CONSOLIDATED RESULTS

C H A N G E

A B ( A  -  B )
Q 1  2 0 0 6 Q 1  2 0 0 5 %

G ro s s  R e v e n u e 1 2 0 ,0 5 5                      9 2 , 9 8 4        2 9

N e t  R e v e n u e 9 9 ,8 7 1                        7 7 , 9 8 0        2 8

R o y a l t ie s ( 4 5 4 )                            ( 3 5 6 )            ( 2 7 )

9 9 ,4 1 7                        7 7 , 6 2 4        2 8

D ire c t  C o s t s ( 3 6 ,4 4 8 )                       ( 3 2 , 4 4 7 )       ( 1 2 )

C O N T R IB U T IO N 6 2 ,9 6 9                        4 5 , 1 7 7        3 9

O t h e r  I n c o m e 5 ,1 3 4                           3 , 5 9 6           4 3

O v e rh e a d s ( 4 8 ,8 7 5 )                       ( 3 4 , 9 9 2 )       ( 4 0 )

E B IT D A  B E F O R E  E I 1 9 ,2 2 8                        1 3 ,7 8 1        4 0

E x c e p t io n a l  I t e m s -                               1 , 2 7 9           ( 1 0 0 )

I n t e re s t  &  F in a n c e  C h a rg e s ( 6 ,0 7 6 )                         ( 3 , 8 0 4 )         ( 6 0 )

D e p re c ia t io n ( 6 ,9 9 2 )                         ( 5 , 4 2 0 )         ( 2 9 )
P R O F IT  B E F O R E  A S S O C 6 ,1 6 0                           5 , 8 3 6           6

-  N S T P ( 1 0 ,8 2 7 )                       1 , 1 3 2           > 1 0 0
( L O S S ) / P R O F IT  B E F O R E  T A X ( 4 ,6 6 7 )                         6 , 9 6 8           > 1 0 0

T a x a t io n ( 2 ,2 7 5 )                         ( 1 , 8 1 8 )         ( 2 5 )
( L O S S ) /  P R O F IT  A F T E R  T A X ( 6 ,9 4 2 )                         5 , 1 5 0           > 1 0 0

M in o r it y  I n t e re s t  ( M I ) 1 3 8                              1 3 3              3

( L O S S ) /  P R O F IT  A F T E R  T A X  &  M I ( 6 ,8 0 4 )                         5 ,2 8 3          > 1 0 0

W i t h o u t  N S T P 's  e x c e p t i o n a l  i te m

  P B T 7 , 8 8 9                    6 , 9 6 8        1 3

  P R O F IT  A F T E R  T A X  &  M I 5 , 7 5 2                    5 , 2 8 3        9

F O R  T H E  P E R IO D  E N D E D  3 1  M A R C H

M P B  G R O U P

( R M  '0 0 0 )
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SUMMARY OF CONSOLIDATED RESULTS

• Gross revenue grew by 29% against 2005.  Nielsen showed 4% decline in TV 
ADEX for the financial period ended 31 March 2006 compared to period ended 
31 March 2005.

• EBITDA before EI was higher by 40% against previous financial period due to:

• Continued improved financial performance of TV3 and 8TV. The results of 
TV3 and 8TV cushioned the initial losses at NTV7 & TV9.

• Lower other overheads attributed mainly by lower advertising & promotions 
costs.

• There are also losses recorded at the radio network for Fly.fm and Hot.fm as both 
stations are in their early stage of operations. 

• Profit before associate improved by 6% against the previous financial period. 
MPB Registered LBT after associate for Q1 2006 due to NSTP incurring an 
exceptional VSS cost of about RM29 million (MPB’s share is about RM12.6 million).

• Excluding VSS, PBT & PAT grew by 13% and 9% respectively.



6

EBITDA Composition by Quarter
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MPB GROUP RESULTS

T V  N e t w o r k s R a d i o   &  O t h e r s T o t a l

R M ' 0 0 0 R M ' 0 0 0 R M ' 0 0 0 R M ' 0 0 0

G r o s s  r e v e n u e

2 0 0 6 1 1 3 , 2 4 2     4 2 6        6 , 3 8 7       1 2 0 , 0 5 5     

2 0 0 5 8 6 , 5 2 9       -         6 , 4 5 5       9 2 , 9 8 4       
G r o w t h  % 3 1             ( 1 )            2 9             

N e t  r e v e n u e  a f t e r  r o y a l t i e s

2 0 0 6 9 2 , 6 4 6       3 8 3        6 , 3 8 7       9 9 , 4 1 7       

2 0 0 5 7 0 , 8 1 2       -         6 , 8 1 2       7 7 , 6 2 4       
G r o w t h  % 3 1             ( 6 )            2 8             

E B I T D A /  ( L B I T D A )  b e f o r e  E I

2 0 0 6 2 5 , 6 5 2       ( 2 , 7 8 1 )    ( 3 , 6 4 3 )     1 9 , 2 2 8       

2 0 0 5 1 2 , 5 4 5       -         1 , 2 3 6       1 3 , 7 8 1       
G r o w t h  % 1 0 4            ( 3 9 5 )        4 0             

D e p r e c i a t i o n  &  i n t e r e s t  e x p e n s e s

2 0 0 6 ( 1 0 , 2 2 3 )      ( 1 7 7 )       ( 2 , 6 6 8 )     ( 1 3 , 0 6 8 )      
2 0 0 5 ( 7 , 5 6 5 )        -         ( 1 , 6 5 9 )     ( 9 , 2 2 4 )        
G r o w t h  % ( 3 5 )            ( 6 1 )          ( 4 2 )            

P B T /  ( L B T )  b e f o r e  a s s o c i a t e

2 0 0 6 1 5 , 4 2 9       ( 2 , 9 5 8 )    ( 6 , 3 1 1 )     6 , 1 6 0         

2 0 0 5 4 , 9 8 0         -         1 , 9 8 9       5 , 8 3 6         
G r o w t h  % 2 1 0            ( 4 1 7 )        6               
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SECTION 2

BROADCAST BUSINESS REVIEW
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TV NETWORKS – CONSOLIDATED RESULTS

ACT U A L P R O F O R M A AC T U AL  
R M  ' 0 0 0 F YE  2 0 0 6 F YE  2 0 0 5 F YE  2 0 0 5 % %

A B C A -  B A -  C

GROSS R EVE NU E 113,242          102 ,496            86 ,529                10% 31%

N ET REVEN UE 92,646            83 ,339              70 ,812                11% 31%
D IRE CT COSTS (32 ,877)           (35 ,508)             (29 ,477)               -7% 12%

C O N T R IB U T IO N 59,769            47 ,831              41 ,335                25% 45%

OTH ER  INCOM E 4,906              4 ,368                 3 ,947                   12% 24%

OVE RH EAD S (39 ,023)           (41 ,886)             (32 ,737)               -7% 19%

E B IT D A 2 5 ,6 5 2       1 0 ,3 1 3         1 2 ,5 4 5          >100% >100%

IN T & FINAN CE CH AR GE S (3 ,985)             (5 ,008)               (2 ,669)                 -20% 49%

D EPRE CIATION (6 ,238)             (7 ,602)               (4 ,896)                 -18% 27%

P B T /  ( L B T ) 15 ,429            (2 ,297)               4 ,980                   >100% >100%

TAXATION (2 ,248)             (1 ,568)               (1 ,563)                 43% 44%

P AT /  ( L AT ) 1 3 ,1 8 1       ( 3 ,8 6 5 )          3 ,4 1 7            >100% >100%

3  m o n th  p e r io d  e n d e d  3 1  M a r c h  2 0 0 6

Va r i a n c e
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T ota l T o ta l
T V 3 8 T V N T V 7 T V 9 (p r o fo r m a ) (a c tu a l )

R M '0 0 0 R M '0 0 0 R M '0 00 R M '00 0 R M '0 0 0 R M '0 0 0

G ro s s  R e v e n u e

2 00 6 79 ,3 0 0        1 8 ,64 5      1 5 ,29 7    -         11 3 ,2 42      11 3 ,2 42          

2 00 5 75 ,0 7 4        1 1 ,45 5      1 5 ,96 7    -         10 2 ,4 96      8 6 ,5 29            

G ro w t h  % 6                6 3            (4 )           10              31                  

N et r e ve n u e

2 00 6 67 ,0 5 8        1 5 ,34 8      1 0 ,24 0    -         92 ,6 4 6        9 2 ,6 46            

2 00 5 61 ,6 2 8        9 ,18 4        1 2 ,52 7    -         83 ,3 3 9        7 0 ,8 12            

G ro w t h  % 9                6 7            (1 8 )         11              31                  

E B IT D A / (L B IT D A )

2 00 6 23 ,4 0 0        3 ,69 1        (70 6 )        (7 3 3 )       25 ,6 5 2        2 5 ,6 52            

2 00 5 12 ,7 1 8        (17 3 )          (2 ,23 2 )     -         10 ,3 1 3        1 2 ,5 45            

G ro w t h  % 8 4              (2 ,23 4 )       6 8          1 4 9            1 04                

D ep r e ci a t i o n  &  In te r e st  e x p e n s es

2 00 6 (7 ,0 9 0)        (42 7 )          (1 ,70 3 )     (1 ,00 3 )    (1 0 ,2 23 )       (1 0 ,2 23 )           

2 00 5 (7 ,1 3 6)        (42 9 )          (5 ,04 5 )     -         (1 2 ,6 10 )       (7 ,5 65 )            

G ro w t h  % 1                0              6 6          19              (35 )                 

P B T /  (L B T )

2 00 6 16 ,3 1 0        3 ,26 4        (2 ,41 0 )     (1 ,73 6 )    15 ,4 2 9        1 5 ,4 29            

2 00 5 5 ,5 8 2          (60 2 )          (7 ,27 7 )     -         (2 ,2 9 7)        4 ,9 80              

G ro w t h  % 1 9 2            64 2           6 7          7 7 2            2 10                

TV NETWORK – Q1 2006 vs Q1 2005
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Source : Nielsen Media Research

MPB Collective Share : 48%in 2006 vs. 36% in 2005
(Total 6+Viewers)

Note:  Astro averages 25% share for Q1 2006 whereas TV3, NTV7 &
8TV registered shares of 34%, 9% and 5% respectively

TV VIEWERSHIP SHARE (FTA & PAY TV)

45%48%MPB Group

30%25%

16%15%

9%12%

--

4%5%

8%9%

33%34%

Apr
2005^

Jan – Mar 
2006

 ̂2005: ASTRO figures available only in April 2005 
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TV ADEX SHARE – NON-DISCOUNTED (FTA ONLY)

Q1 2006 Q1 2005

MPB Collective Share : 83% in 2006 vs. 57% in 2005

Source: Nielsen Media Research (Ad Quest) 
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TV ADEX SHARE BY STATIONS

R M ' 0 0 0 T V 3 8 T V N T V 7 T V 9 T V 1 T V 2 T o t a l

2 0 0 6

  N o n  d is c o u n t e d

   g ro s s  re v e n u e  

  - A u d ie n c e  s h a re 4 9 % 1 7 % 1 7 % 0 % 4 % 1 3 % 1 0 0 %

  - R M '0 0 0 1 3 5 , 2 0 0      4 7 , 6 5 6        4 7 , 3 3 2        -                  1 0 , 6 6 2        3 6 , 4 1 8        2 7 7 , 2 6 7      

G ro w t h  % 6                 2 0               (4 6 )              (1 0 0 )            2 3               4 4               (4 )                

  D is c o u n t  f a c t o r 

  - % 4 1               6 1               6 8               -              5 0               5 0               5 1               

  - R M '0 0 0 (5 5 , 9 0 0 )       (2 9 , 0 1 1 )       (3 2 , 0 3 5 )       -              (5 , 3 3 1 )         (1 8 , 2 0 9 )       (1 4 0 , 4 8 6 )     

  D is c o u n t e d  g ro s s  re v e n u e

  - A u d ie n c e  s h a re 5 8 % 1 4 % 1 1 % 0 % 4 % 1 3 % 1 0 0 %

  - R M '0 0 0 7 9 , 3 0 0        1 8 , 6 4 5        1 5 , 2 9 7        -              5 , 3 3 1          1 8 , 2 0 9        1 3 6 , 7 8 2      

G ro w t h  % 6                 6 3               (4 )                (1 0 0 )            1 2               3 1               1 3               

2 0 0 5

  N o n  d is c o u n t e d

   g ro s s  re v e n u e  

  - % 4 4 % 1 3 % 3 0 % 1 % 3 % 9 % 1 0 0 %

  - R M '0 0 0 1 2 7 , 0 8 2      3 9 , 6 8 7        8 7 , 6 8 1        1 , 8 0 1          8 , 6 8 6          2 5 , 3 3 2        2 9 0 , 2 6 9      

  D is c o u n t  f a c t o r

  - % 4 1               7 1               8 2               8 5               4 5               4 5               5 8               

  - R M '0 0 0 (5 2 , 0 0 7 )       (2 8 , 2 3 2 )       (7 1 , 7 1 4 )       (1 , 5 3 1 )         (3 , 9 0 9 )         (1 1 , 3 9 9 )       (1 6 8 , 7 9 2 )     

  D is c o u n t e d  g ro s s  re v e n u e

  - % 6 2 % 9 % 1 3 % 0 % 4 % 1 2 % 1 0 0 %

  - R M '0 0 0 7 5 , 0 7 4        1 1 , 4 5 5        1 5 , 9 6 7        2 7 0             4 , 7 7 7          1 3 , 9 3 3        1 2 1 , 4 7 6      

M E D I A  P R I M A  T V  N E T W O R K S
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TV ADEX SHARE : DISCOUNTED

Q1 2006
Q1 2005

MPB Collective Share : 83% in 2006 vs. 71% in 2005
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UPDATES ON UPDATES ON 
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 8TV continues its strong performance especially amongst Chinese audience

 8TV accounts for 17% of ADEX share for Q1 2006

SIGNIFICANT GROWTH IN REVENUE

*Gross Revenue before agency commission

TRACK RECORD IN TURNING AROUND 8TV
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ALL DAY STATION WEST COAST CHINESE 15-34 YRS OLD

FOR 3-MONTH PERIOD ENDED 31 MARCH 2006

Source: Nielsen Media Research (Ad Quest)
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8TV is now the leading FTA Chinese channel
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ALL DAY STATION URBAN WEST COAST 15-34 YEARS OLD

Source: Nielsen Media Research (Ad Quest)

FOR 3-MONTH PERIOD ENDED 31 MARCH 2006
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UPDATES ON 
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For Q1 2006, ntv7’s gross and net revenue reduced by 4% and 18% 
respectively mainly due to:

 New positioning strategy following acquisition by MPB. 

 Impact of reducing and streamlining of discounts on ntv7.

 However, audience viewership shares are showing improvements particularly 

in respect of Chinese and Urban market segments.

LBITDA lower by about 68% mainly due to:

 Savings in Programme/ Direct Costs.

 Higher Other Income (rental of facilities, production fees and sponsorhips).

 Lower HR Costs due to HR Costs rationalisation.

 Lower telecommunications fees following re-negotiation of rates with Telekom.

 Savings on Other Overheads (lower advertising and promotions etc).

NTV7 OVERVIEW Q1 2006NTV7 OVERVIEW Q1 2006
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Source : AGB Nielsen Media Research

3344Total (Media Prima 
Group)

914

1016

--

5643

100

2

11

14

Share (%)

FTA and pay TV  

31/3/2006        

FTA and Pay  TV

30/4/2005^

100

2

9

14

Share (%)

Total (Industry)

Potential Chinese 6+ : 4,774,000
 ̂2005: ASTRO figures available only from April 2005 

VIEWERSHIP SHARE (INC. ASTRO) CHINESE 6+VIEWERSHIP SHARE (INC. ASTRO) CHINESE 6+
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Source : AGB Nielsen Media Research

3743Total (Media Prima 
Group)

69

57

--

4537

100

9

11

27

Share (%)

FTA and pay TV  

31/3/2006        

FTA and Pay  TV

30/4/2005^

100

7

11

26

Share (%)

Total (Industry)

 ̂2005: ASTRO figures available only from April 2005

VIEWERSHIP SHARE (INC. ASTRO) URBAN 25+VIEWERSHIP SHARE (INC. ASTRO) URBAN 25+
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Source : AGB Nielsen Media Research

4952Total (Media Prima 
Group)

910

34

--

2320

100

12

16

38

Share (%)

FTA and pay TV  

31/3/2006        

FTA and Pay  TV

30/4/2005^

100

9

19

37

Share (%)

Total (Industry)

 ̂2005: ASTRO figures available only from April 2005 

VIEWERSHIP SHARE (INC. ASTRO) URBAN KIDS 6 VIEWERSHIP SHARE (INC. ASTRO) URBAN KIDS 6 -- 14 14 
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SECTION 3

CORPORATE AND OTHER BUSINESSES REVIEW
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CORPORATE & OTHER BUSINESSES

MPB GBSB TESB TV3 Ghana Others Total
RM'000 RM'000 RM'000 RM'000 RM'000 RM'000

Revenue

2006 -             2,198      2,190        3,656        (1,657)       6,387          
2005 -             1,422      2,237        4,308        (1,512)       6,455          
Growth % na 55          (2)             (15)           (10)           (1)               

(LBITDA)/ EBITDA before EI

2006 (1,209)        (340)       (291)          563           (2,366)       (3,643)         
2005 (207)           (447)       259           3,410        (1,779)       1,236          
Growth % (484)           24          (212)          (83)           (33)           (395)           

Depreciation & Interest expenses

2006 (3,241)        (527)       (5)             (545)          1,651        (2,668)         
2005 (2,282)        (502)       (3)             (487)          1,615        (1,659)         
Growth % (42)            (5)           (47)           (12)           (2)             (61)             

(LBT)/PBT

2006 (4,450)        (867)       (296)          18             (715)          (6,311)         
2005 (2,489)        (948)       256           4,202        968           1,989          
Growth % (79)            8            (216)          (100)          174           (417)           
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SUMMARY – CORPORATE & OTHER BUSINESSES

• MPB’s LBT increased by 79% mainly due to higher interest costs incurred following 
the issuance of the RM85 million Exchangable Bonds (“EB”) and expenses on the 
secretarial fees.

• GBSB recorded growth in EBITDA of 24% from the prior period mainly due to 
higher revenue recorded from theatrical releases such as Buli Balik, 9 Naga &
Garasi.

• TESB recorded lower EBITDA by 212% due to lower contribution margin derived 
from events organised in the current period such as Peterpan Live in KL and 
Karnival Jom Heboh.

• TV3 Network, Ghana recorded a lower EBITDA by 83% due to expiration of most 
sponsorship programmes in the current quarter and general market slowdown 
due to savings by advertisers on moneys available for the World Cup 
campaigns. The reduction in PBT by TV3 Network is the main reason for the losses 
incurred by Corporate and Other Businesses.
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SECTION 4

PRINT BUSINESS REVIEW
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2006 2005

Group
Non 

Publishing Variance
RM'000 RM'000 RM'000 RM'000 RM'000 %

Revenue 119,714  742             118,972       123,232      (4,260)    (3)        

EBITDA 14,473   307             14,166         14,820       (654)       (4)        

Depreciation (11,060)  (188)            (10,872)        (11,132)      260        2         

Finance Cost (2,731)    -              (2,731)          (2,634)        (97)        (4)        
Profit before associated 
companies 682        119             563              1,054         (491)       (47)      

Associated companies 3,312     -              3,312           1,711         1,601     94       
PBT before exceptional 
items 3,994     119             3,875           2,765         1,110     40       

Exceptional items (29,004)  (504)            (28,500)        -             (28,500)  (>100)

(Loss)/Profit before tax (25,010)  (385)            (24,625)        2,765         (27,390)  (>100)

2006

Publishing

CONSOLIDATED RESULTS VS LAST YEAR CONSOLIDATED RESULTS VS LAST YEAR 

1ST QUARTER 2006
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CIRCULATION COPIES - BY PRODUCTS

Jan-March Jan-March JAN FEB MARCH
Pub 2005 2006 2006 2006 2006

NST 138,240 139,270 132,287 143,245 142,201

BH 211,629 204,675 197,935 212,896 203,607

MM 41,092 33,386 33,485 33,461 33,227

HM 242,771 257,309 253,936 260,557 257,546
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EXPENDITURE

Last Year

Decrease  in 4M
Expenses 3%

Newsprint 2M

Plant & Machinery 1M

Net of others 3M

EXPENDITURE 2005 (ACTUAL) 122M

VARIANCE 4M

EXPENDITURE 2006 (ACTUAL) 118M
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Against 1ST QTR 05 

Newsprint                     2Mil 

Price variance            5Mil 

Consumption variance  7Mil

Q12006 Q12005

Newsprint cost  (RM'Mil) 46                48            2     4%

Consumption ('000 MT) 20                24            4     17%

Average cost (USD/MT) 604              541          (63)  (12)

Variance

Newsprint
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For information
www.mediaprima.com.mywww.mediaprima.com.my

Inquiries, Suggestion and Comments
investors@mediaprima.com.myinvestors@mediaprima.com.my

THANK YOU


